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6 Things to Know When



EVERYONE IS A BRAND

Branding. That’s the new buzz word on the heels of “entrepreneur” 
and “kombucha”. Hear the phrase “personal brand” and your mind 
is immediately flooded with images of Instagram influencers and 
YouTube sensations who somehow amass a following fit for an army.

And sure, sometimes the headlines can be a bit clickbaity, but for the 
most part, people tune in because there is a connection. Personal 
branding utilizes the same principles as any Fortune 500 company. 
Both focus on marketing, authenticity and a unique promise of value.

SO, WHAT IS A PERSONAL BRAND?

Simply put, your personal brand is how people speak about you when 
you are not in the room. What most don’t realize is that we all have a 
personal brand. Whether we are on social media, own a company or 
not, everyone is a brand.

When you meet someone for the first time, there is an initial feeling. 
And off of that, your reputation is built. In branding and business, 
your reputation is everything.

BENEFITS OF HAVING A PERSONAL BRAND:

‣ Establish your credibility
‣ Increase your social influence
‣ Secure work and career growth

‣ Attract opportunities
‣ Expand your network
‣ Build a business around your
talents and passion
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FYI

On average it takes

before someone will remember your brand

5 to 7 impressions

FOR YOUR INSPIRATION
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KNOW YOUR “WHY”

A brand is not a business. A business collects on the assets earned 
from a brand. A brand is who people think you are. The goal is to 
build a business around that brand. In building a strong foundation, 
you must understand your “why”, before you know how to get it done.

ASK YOURSELF THESE QUESTIONS:

‣ Why am I showcasing myself to the world?
‣ Why do I want people to know who I am on this level?
‣ Why am I providing this service or content?
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SIMON SINEK

“We want to be around 
people and organizations 
who are like us and share 

our beliefs”

Starting with your “why” gives your audience a way to identify with 
you personally. Next, think about the things you are good at. What 
you enjoy doing. Start there and then work on how to develop an 
expertise in those areas.

          Establish a process around your skill set so you can consistently 
deliver content.
TIP:
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IDENTIFY HOW
OTHERS SEE YOU

A large aspect in who we are is in how people see us. Other’s perception of us play 
into how we interact with the world. When you are seen as approachable, more 
often than not, people will strike up conversations with you and genuinely value 
your presence. The opposite can be said for those of us who come off as arrogant. 

There is no right or wrong. It is completely your choice in who you want to be. But 
understanding this part of how you are viewed in the larger world will tell you the 
direction you need to go.
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GET AS NICHE AS POSSIBLE

Many entrepreneurs make the mistake of generalizing their business 
to reach as many people as possible. This tactic offers small returns. 

Why would a customer buy something from you when they can get 
the same product somewhere else at a lower price? But when you 
specialize and narrow your scope to a particular group, you gain a 
base who cannot find what you supply anywhere else.

Go niche into who you are. Once you understand your “why”, follow 
that rabbit hole till the end. People pay premium when they identify 
with a brand.
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HACKS TO FIND YOUR NICHE:

Be clear about who you don’t want to attract.1

2

3

Define your ideal customer. Who do you want to work with.

Look for a forgotten audience. People who have specific needs.

SIMON SINEK

“People don’t buy what you 
do; they buy why you do it”



BE AUTHENTIC

Fitting in and being accepted into a larger society or group is an 
instinctual part of the human experience. Moving in numbers offers 
a sense of safety. We feel protected and valued when others want to 
keep us around.

However, in building your own personal brand, you have to lead the 
pack. You have to believe in your words and your actions for others to 
follow and connect with them.

Branding is not about being something you are not. It’s not crafting 
a persona. It’s about showcasing yourself to an audience. Find your 
“tribe” through genuine interactions.
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           Your brand is a reflection of your values, skills and personality. 
All of which can be leveraged to grow a customer base.
TIP:

GARY VAYNERCHUK

“Be who you are, not who 
you wish you were”
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FOUNDER AND CEO AT VAYNERMEDIA
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DEVELOP YOUR SOCIAL IMAGE

OWN YOUR DIGITAL PROPERTY

No matter the platform, whether it be Instagram, Twitter or LinkedIn, 
these media outlets are your real estate. You have laid down the 
foundation and built every square with your own hands.

Embrace the technology. Your profile and pages are your digital 
property. Your digital imprint is the next best thing to meeting you in 
person, maybe even better.

Once you have amassed a large enough following, companies will take 
notice. In order to connect with YOUR followers, they will pay you to 
“rent” your squares and promote their products. They buy into your 
connection with your audience to gain sales off of the partnership.

Think of Shawn Mendes and Calvin Klein or DJ Khaled and Weight 
Watchers.
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           Do a Google search on yourself from time to time. You definitely 
do not want any old tweets coming back to haunt you.
TIP:
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DIVE DEEP INTO
YOUR EXPERTISE

There is a common thread amongst successful entrepreneurs: they are 
committed to their craft. If they have not gone to school for the work 
they do, they have definitely put in the equivalent amount of time to 
build their knowledge and experience in their field.

Not only do they have an expertise, but they continually learn and 
seek higher levels of mastery.

Continue to gain knowledge in not only what you do, but who you are. 
As you share your growth with the world and show your journey, you 
will find there is longevity in being you.
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           Establish yourself as an expert by sharing your knowledge with 
others. Teach your audience, coach them, mentor them, and watch 
them grow with you.

TIP:



EVERYONE IS A BRAND 
LEARN TO LEVERAGE YOURS

It doesn’t take a multi-million dollar 
advertising budget to develop your own brand.

GET STARTED ON YOUR BRAND

https://www.therebelkulture.com/brandstrategy
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